Lehigh Athletics – Licensing Guidelines
1. All use of Lehigh University marks, including the name LEHIGH must receive prior approval.
a. Email request to Tyler Osler at teo2@lehigh.edu
b. Provide specific information including the specific mark being requested and intended use

c. In most cases, and assuming the specific vendor is a current licensee, a determination can be made in approx 24 hours, but please allow enough time for approval by the University Licensing Committee and University Relations, if needed.

2. Vendors must be licensed with SMA before utilizing any University marks
a. A list of currently licensed vendors is posted on the portal, as well as Lehigh University’s Purchasing Department web site
b. Vendors wishing to become licensed can obtain an application and contact information at www.smaworks.com
c. All vendor questions regarding the application process should be directed to SMA

d. Once a vendor is licensed, they can access current, accurate Lehigh marks from Logos on Demand, a web based logo database.  NO art is to be directly provided to vendors or approved by Lehigh staff
e. Vendors MUST get pre-approval before each and every order (including reorders)

3. University licensing policies and procedures can be accessed through the Purchasing Departments web page at: http://www.lehigh.edu/~inpur/generalinfo.html
4. In addition to adhering to all University policies, Athletic Department imaging policies and guidelines must also be followed

a. All print material (business cards, letterhead, note cards, etc) should be directed through Irene Jones and be consistent with departmental imaging guidlines
b. Lehigh Athletics marks will only be used on the following garment colors: Brown, White, Khaki/Tan/Vegas Gold and Athletic/Oxford Grey

c. Use of Lehigh Athletics marks will be restricted on non-conforming garment colors (including black)

d. Non-conforming garment colors will not be worn in any official capacity (ie competition, team travel, recruiting, in Lehigh offices, etc).  
e. Any items that may be donated or purchased by outside individuals/groups (Alumni, parents, etc) must receive prior approval for any official use, in addition to meeting all other departmental and NCAA policies relating to such donations/purchases
f. Athletics logos will only be used in conjunction with a word mark on all non-competition items

